Social Network Services(SNS) is a kind of platform services supported by information sharing and evaluation among a large number of users. Thus, loyalty that users continuously utilize and emotionally commit to certain SNS is one of crucial determinants of its success. The current study tried to study how Social Network Service users perceive interactivity and security of its mobile site influence on loyalty toward the SNS. When it comes to methodology, we adopted scales measuring multiple dimensional mobile interactivity, online security, and loyalty from previous literatures. Also, we utilized SPSS 23.0 for factor
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